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Una bussola alla scoperta dei frame virali

Capture The Pulse ¢ il framework mensile di The Fool che offre ai brand I'opportunita di
intercettare, mappare e decodificare i fenomeni culturali che emergono sui social, specialmente

su TikTok.

Ogni mese analizziamo le dinamiche virali, tra trend, linguaggi ed estetiche, per identificare i frame

cognitivi e narrativi che stanno plasmando comportamenti, valori e consumi.
Non ci limitiamo a dire cosa € virale, ma spieghiamo perché accade. TikTok non & solo una

piattaforma: € un generatore di frame collettivi. E chi li sa leggere, puo riscrivere la realta del

proprio brand con precisione culturale e risonanza emotiva.
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Frame Zero, il nostro framework

Spesso non é questione di cosa si comunica, ma di come é interpretato.

Frame Zero ¢ il nostro framework proprietario per disinnescare questa frattura: uno strumento

operativo per mappare, decodificare e ri-scrivere le cornici cognitive.
Nel mondo contemporaneo, comunicare non basta: serve governare le percezioni.
Con Frame Zero, il frame non € piu un concetto astratto, ma una leva concreta di orientamento e

influenza. E il punto zero della strategia, perché chi controlla i frame non si limita a comunicare:

definisce la realta.
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| driver di en

Contenuti, hashtag, sounc
mondo Beauty & Skincare




A livello global, i contenuti TikTok di V-CEIT (TR ¥ ¢/gler-14-;
nlefiig-lile M it-Rdistinzione tematica tra produzione e fruizioneg

JvolumifIellehig:1[s: iR contenuti beauty-centriciSuGELi i GCRE
visualizzazionifKele i o1 d:ale KV E¥skincare

OVERVEW | GLOBAL
TOP # PER VOLUMI TOP # PER VIEWS
II 5 2 m I n #beauty #Skincare
video totali #Skincare #beauty
#BeautyTips #SkincareRoutine
1 9 8 0 b I n #SkincareRoutine #BeautyTok
views totali #BeautyTok #skincaretips
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Su TikTok i video generano volumi ma non trainano le

views. Fatta eccezione per il [ylelfsllale K11 Elel, dominano le |
video selfie GRWM in ADV i RINIRERi - 1dtestano i prodotti

TREND DE/ VIDEO E DELLE VIEW
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ANV o Xe|le] 1M Bbrandglif=14stsle}logiche push e autenticita
narrativa: accanto a 531K {|[-ML'/, prevalgono contenuti

VICHY

CHON COLLAGEN
TRON “SINH” DEP
CAl "‘ﬂEN'\Mnnu.yA’\ &l

43.1M
view

. @vichy condivide un video dalla forte @glowandlovely promuove i propri prodotti
i branc COTEano skin004 promuove la impronta spot televisivo in cui promuove il tramite un video ADV in cui I'influencer Bella
propria crema solare .. . . .
suo Collagen Specialist 16 Graceva mostra la propria morning routine
BEAUTY
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http://tiktok.com/@vichy.vn/video/7510286435258289415?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7510286435258289415
https://www.tiktok.com/@skin1004_indonesia/video/7517197344148933896?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7517197344148933896
http://tiktok.com/@vichy.vn/video/7510286435258289415?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7510286435258289415
https://www.tiktok.com/@skin1004_indonesia/video/7517197344148933896?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7517197344148933896
https://www.tiktok.com/@glowandlovely_id/video/7506372390184684807?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7506372390184684807

Jcontenuti UG oJ[iNeI-1g{e]f1i-lsldflalternano estetiche e toni
diversid«ENINEI-MVvideo editati e costruitife N :1hddoMEfed 1 F-04

ol T IR NI TR I 1M Wb fcontesto domestico, parlano
davanti al telefono

TOP VIDEO PER VIEW | UGC | GLOBAL

5‘5?9 s@g‘& L)

. O |
| =
113M
view
(@LailaZaher condivide un video in cui @LailaPaul pubblica un contenuto in cui
annuncia di essere il nuovo volto di Anthelios, mostra il prima e il dopo I'utilizzo di un @Manel mostra i la propria morning shed
crema solare di La Roche Posay prodotto Medicube
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https://www.tiktok.com/@manelparletrop/video/7519910524058979606?referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&refer=embed&embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&referer_video_id=7519910524058979606
https://www.tiktok.com/@lailapaul7/video/7499899618386283798?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7499899618386283798
https://www.tiktok.com/@lailaahmedzaher/video/7513917177167301906?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513917177167301906
https://www.tiktok.com/@lailapaul7/video/7499899618386283798?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7499899618386283798
https://www.tiktok.com/@lailaahmedzaher/video/7513917177167301906?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513917177167301906
https://www.tiktok.com/@manelparletrop/video/7519910524058979606?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7519910524058979606

Jcommentiflelgle R JCIEICIN I Eli-Aneutralifl’indifferenza
lascia posto ad ammirazione e approvazionefJelelg:1adl}sfoMel=1

contenuti di prova dei prodotti. Nlon mancano commenti di
disapprovazione o fastidiofJeI-II RIS TR Niilelgallsle {1 -l

TOP EMOZIONI DEI COMMENT! UGC*

—~\

7/ EMOZIONI NEGATIVE \

3%

Disapprovazione i 2%

Fastidio | 1%

the fml * L’analisi € svolta su un campione dei contenuti totali. BEAUTY



Iyic-lIE-We o1l [at:Nslegvideo ADV di influencer beauty e non:
il oscilla tra JERIE e (LRIl confidenziale, in una
pElag-FAl 1 R Kl llil prodotto € la soluzione

TOP VIDEO PER VIEW [ UGC & BRAND [ ITALIA
. POV: sei QUEL coirviqu’i}i:jli /7/ / A

@IreneForamiglio pubblica un video in cui

@DanieleDavi con un video ironico mostra la sua routine post rasature e @Adriana Spink promuove la crema anti-
sponsorizza il refill dei prodotti CeraVe promuove Mixa Urea Cica Repair per prevenire macchie Mixa Niacinamide Bright
I’irritazione

the fwl . Timeframe: magqgio - giugno BEAUTY .


https://www.tiktok.com/@adrianaspink/video/7516500038109908246?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7516500038109908246
https://www.tiktok.com/@ireneforamiglio/video/7507684793279139094?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7507684793279139094
https://www.tiktok.com/@danieledavi/video/7516565715420335382?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7516565715420335382
https://www.tiktok.com/@adrianaspink/video/7516500038109908246?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7516500038109908246
https://www.tiktok.com/@ireneforamiglio/video/7507684793279139094?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7507684793279139094
https://www.tiktok.com/@danieledavi/video/7516565715420335382?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7516565715420335382

Su TikTok Italia, il mondo HEI0{TR:;
Skincare si configura come un rituale
quotidiano condiviso (GELGlEI-li (101 IR

llcontenuto educativolXeL=1 i1
(#skincaretips) e rende il m una
figura di riferimento esperta
(#creatorsearchinsights), ma accessibile
iJconsigliere che accompagna nella

SRl Clint:8’appeal dell’immaginario

(#koreanskincare, #kbeaut
mentre format consolidati come gietai'li'l
Ll s el s e A EENskincare all’interno di un
raccontofle[:1sidi L1 X-Jrelazionale, dove il
momento della cura & condiviso con la

the fml Timeframe: magqgio - giugno BEAUTY

TOP HASHTAG CORRELATI A #SKINICARE PER % DI OVERLAP

#SkincareRoutine
#beauty

#skincaretips
#koreanskincare
#kbeauty
#creatorsearchinsights
#GRIWM

19%
1M%
g(0)74
9%
9%
0%
0%
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P Nuovi codici

Il mondo Beauty & Skincare
No-Buy e De-influencing




Accanto a una narrazione condivisa e

aspirazionale, centrata sulla scoperta e sul
Lo L e | [ IR K] o - VAl MV [sBtrend controcorrente che
merita attenzione

thel-'ml BEAUTY
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Si-Jvoce piu critica e consapevole che invita alla

selezione, al risparmio e al distacco dall’hype

thel-'ml BEAUTY
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RN X CU Y skincare no-buy e del beauty

deinfluencing

thel-'ml BEAUTY
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L’era del No-Buy e De-influencing

Negli ultimi anni si & affermato un vero e proprio movimento di No-Buy e De-influencing: sempre
piu creator invitano a mettere in discussione acquisti impulsivi e sponsorizzazioni spinte

promuovendo una riflessione critica sul valore reale delle cose.
Il problema non & cosa vendiamo, ma come lo raccontiamo. Oqggile persone non si fidano piu dei
meccanismi classici di persuasione: alcuni influencer vengono percepiti come inautentici, mentre

I’iper-consumo € vissuto come dannoso o alienante.

| brand non devono tanto cambiare i singoli messaqqgi, quanto le cornici interpretative, i frame, in

cui questi messaqggi vengono letti.

thefml BEAUTY 6



LR -1 S I{JUGC degli utenti comunif:=InEidelelsleRYile[-Te R s Weill
si condividono wishlist personali invitando la community a

“deinfluenzarle” con recensioni e opinioni sincere

deinfl
Gaus

Zew el
]
-

the fml Timeframe: magqgio - giugno BEAUTY
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https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@_espresso13/photo/7500208741678189842?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7500208741678189842
https://www.tiktok.com/@rocknroulls/photo/7512797080151280903?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7512797080151280903
https://www.tiktok.com/@han.honey/photo/7519144618882108680?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7519144618882108680
https://www.tiktok.com/@chaenvyu_/photo/7521310923324280072?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7521310923324280072

A livello global, i contenuti TikTok che legano il mondo Beauty

Tuttavia,

& Skincare al movimento No-Buy trovano la loro es
#deinfluencingskincaref

oressione in

sebbene la skincare attiri

visibilita e interesse, la produzione riguarda piu il beauty

~fool
DATA DRIVEN °

video totali

min

views totali

OVERVEW | GLOBAL

TOP # PER VOLUMI

TOP # PER VIEWS

#deinfluencingskincare

#deinfluencingskincare

#deinfluencingbeauty

#deinfluencingbeauty

#nobuybeauty #skincaredeinfluencing
#skincaredeinfluencing #nobuybeauty
#beautydeinfluencing #beautynobuy

BEAUTY
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Tra le (o] Rlsi i’ E1ale=]g di questo movimento, emerc
modelli di autorevolezzafl<E:4! i) Ei{sddermatologhe certificatet
oF:1 -1k ddedcreator legittimate [cEUERE1g] oF-X1<

TOP INFLUENCER PER #DEINFLUENCINGSKINCARE

@dermgqguru ? '\\ @natalieoskincare - @Maja
1.6M follower Lo 844.2K follower 456.3K follower

@caroline
1.7M follower

\ 4
i

@angelinajarboe
w 105.6K follower

@milkydew » @brutechoi l ok 7 @thebautyderm 'fw'ilb
LS i b - ;.
337.2K follower 237.2K follower v 3 & 146K follower ’Q

mel-'ml BEAUTY 19



Tra dermatologi in camice e creator spontanei, ottengono
magqgiori visualizzazioni i contenuti che [Jelelg:Te[e[E1gleX:-Tele S E34

TOP VIDEO PER #DEINFLUENCINGSKINCARE

N ~
@dermguru % % @natalieoskincare : @Maja
’ &

1.6M follower R ’\ 844.2K follower . 456.3K follower
=y —

@caroline
1.7M follower

J J

Deinfluencing skincare
edition

Deinfluencing skincare
actives that don't work for
everyone X
by a medical aesthetician

o TikTok

@carol wéﬁ/r;ol"a/

PYR

and these are‘ hlngs VU do
not need to Uselin your

sklncare routine) 24

mefwl BEAUTY 20


https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224

SRl lsEel ([ ERTsE-dnarrazione orientata alla selettivita e alla
consapevolezza [s[I[eE-y-Rf:Tsi{o N ERfiquUre professionali [s[VETgide

TOP VIDEO PER #DEINFLUENCINGSKINCARE

Ty

@milkydew
337.2K follower

@brutechoi
237.2K follower

@angelinajarboe
&s 105.6K follower

146K follower

g% @thebautyderm *‘rﬁ?
Vg
N <

2N ' W\
o
=2/ ” N .o
4 - r,&\ - ; 8!
201 332.4K [ad
L »
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https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224

Jbrand sono al centro del conversato UG in modo indiretto,

Dermatologist reviews...

@Dr. Shayan commenta un video di Aston
Morrison sostenendo la bonta di prodotti
skincare economici

~fool
DATA DRIVEN °

citati spontaneamente [cEINAL--Rde] g TRV (e [-T )]V
overrated o nei video-review.
concentrano su contenuti i 411

TOP VIDEO PER VIEW | UGC | GLOBAL

(@avaxlawrence pubblica un contenuto in cui

recensisce setting spray di diversi brand che
ha provato

BEAUTY

| prodotti

KJfigure professionali i

J

Ropulayapanese
Productsilihat{lilhink{Are
Oyerrated/Underrated

@celine da la propria opinione su alcuni
prodotti coreani
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https://www.tiktok.com/@celinedinhh/video/7503190689488899346?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7503190689488899346
https://www.tiktok.com/@avaxlawrence/video/7518524324295347486?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7518524324295347486
https://www.tiktok.com/@drcheraghlou/video/7502220843657743662?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2Fdeinfluencingskincare%23t-videos&referer_video_id=7502220843657743662
https://www.tiktok.com/@avaxlawrence
https://www.tiktok.com/@drcheraghlou
https://www.tiktok.com/@celinedinhh

[pfltalia il raccontoELillI:-RlimitatoMu ¥ e](ele:1sleJcONntenuti
ispirati ai trend globalifig:3wishlist da deinfluenzare =RVl [-]e]
, il fenomeno prende forma, specie grazie

TOP VIDEO PER VIEW | UGC & BRAND [ ITALIA

Soft Pinch Liquid ..
Deinfliece @mﬁ}mm

Aggiungi al car

(@annastaccatochiara pubblica un video in

- . . . (@signorinacore segue ilo trend global e (@dailybites seque ilo trend global e mostra
cui, sequendo la challenge trending di project . : . . ; e
i, 17 Gl e | aredet Tk @ 1 mostra alcuni prodotti che desidera comprare alcuni prodotti della propria wishlist Sephora
pan, ; chiedendo di essere deinfluenzata chiedendo di essere deinfluenzata
recensisce
BEAUTY 23
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https://www.tiktok.com/@dailybitesz/video/7506545145609751830?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7506545145609751830
https://www.tiktok.com/@signorinacore/photo/7501692656787967254?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7501692656787967254
https://www.tiktok.com/@annastaccatochiara/video/7512012494345440534?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7512012494345440534
https://www.tiktok.com/@dailybitesz
https://www.tiktok.com/@signorinacore
https://www.tiktok.com/@annastaccatochiara

NN Project Pany

~fool
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I CICE R un’iniziativa nata tra gli appassionati di make-

up e skincare e oqgi popolarissima su TikTok e nei gruppi
beauty online

r/ProjectPan - 7 mesi fa
Stray_Bobcat98

Project Pan 2025!

» 7 ~ % -

~

Here is my 2025 Project Pan.

My main goal with my project pan is to 1.) use the products | already own 2.) save money and 3.) streamline my beauty
routine, meaning | want to discover what products | use daily/most often and eventually only owning those products.
The two categories | think | will struggle with are my lip products, eyeshadow pallets, and my nail care (not pictured,

maybe I'll do a separate post for my nail polishes).

| tend to buy new lipstick or nail polish because it feels like buying a “little” treat for myself without being
outrageously expensive. | have a few eyeshadow pallets because | wasn’t sure what colors go with my skin tone so I'm
hoping to use those up over the next year.

Here's to not over consuming and wishing all of you a successful Project Pan 2025!

thefml BEAUTY
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https://www.tiktok.com/@ntaaa4042/photo/7513895060933545224?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2FSkinCare%23t-videos&referer_video_id=7513895060933545224
https://www.tiktok.com/@emily.enhanced/video/7514559941433134358?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2Fprojectpan%23t-videos&referer_video_id=7514559941433134358
https://www.tiktok.com/@aliceroseglam/video/7512502875042417942?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121811500%2C121487028%2C121331973%2C120811592%2C120810756%2C121819198%3Bnull%3Bembed_blank&refer=embed&referer_url=exolyt.com%2Fhashtags%2Fprojectpan%23t-videos&referer_video_id=7512502875042417942
https://www.reddit.com/r/ProjectPan/comments/1hwvqwu/project_pan_2025/?show=original

Alla base c’e un’idea tanto semplice quanto dirompente:
utilizzare fino all’ultima goccia o granello i prodotti che
gia possediamo, evitando accumuli inutili e sprechif

Il termine [f:13) viene dall’inglese e indica [[je]afe[sXe =1 F
cialda di un prodottod (e ¥sli g /s I-¥ L Toak (e [a1h i (X- K-V A - 10K

vederlo, segno che lo abbiamo usato quasi
completamente.

AR U iprogetto di decluttering che invita a

finire cio che gia possediamo prima di acquistare altro,
promuovendo un consumo piu consapevolef

thefwl BEAUTY
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| frame narra

| frame oqgqgi esistenti nel Beauty &
Skincare



Frame zero

~fool
DATA DRIVEN °

4 universi sottostanti il conversato intorno al

CURA E CHIACCHERE

Beauty e skincare sono gesto quotidiano e dialogo leggero: mi prendo
cura di me, mentre vi racconto di me.

SKINHOOD

La voce amica che ti guida tra i dubbi: non € un tutorial, € un consiglio
basato sull’esperienza.

SCI-SKIN

La skincare spiegata da chi ha competenze vere. Dermatologi smontano
illusioni e hype educando alla scelta razionale.

BEAUTY SCOUT

La skincare & esplorazione: dall’adozione di rituali coreani a una ricerca
personale della propria “routine ideale”.

BEAUTY
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Ognuno di questi frames restituisce un
differente. Il mondo Beauty & Skincare é...

CURA E CHIACCHERE

... Caring is sharing

SKINHOOD

... Amica, ci sono passata anche io

SCI-SKIN

... Perché la tua pelle merita verita

BEAUTY SCOUT

... Scrollare é imparare, testare é conoscersi

thefml BEAUTY
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STale ) alea e CIRframele 1 1at-lar+L-aliRIlracconto del mondo

FRAME EMOZIONE ACCESSIBILITA* FUNZIONE ATTIVAZIONE DI COMPORTAMENTI**

Rende visibile I'intimita
CURAE Intimita Alta quotidiana, attiva connessione
CHIACCHERE ed empatia.
- f£5, o Fp |
e e Genera fiducia e avvicinamento,

SKINHOOD . Alta incoraggia il consiglio
vicinanza informale.

35 i |
Promuove la scelta razionale,
SCI-SKIN Lucidita Media disattiva le illusioni e quida
all’acquisto ponderato.

BEAUTY Attivando curiosita e
Curiosita Alta sperimentazione, legittima
SCOUT ricerca e confronto.

Accessibilita: quanto facilmente le persone possono adottare questo frame.

Attivazione comportamenti: . Frame facile: Il frame € gia saliente o culturalmente radicato nella mente del pubblico.
. Frame medio: Il frame & compatibile ma non dominante. E presente, ma va attivato o reindirizzato.

(" Frame difficile: Il frame & controintuitivo o opposto a uno gia dominante.

thefml BEAUTY 30
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\"[V[e])eTe] g le o1 - N frame sottostanti al
fenomeno del de-influencing
beauty & skincare?

T3 {)i(iK:-Shello@thefool.it!



mailto:hello@thefool.it
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FOOD FOR THOUGHTS

Il racconto social del Beauty & Skincare sta subendo una mutazione
culturale profonda, che ne ridefinisce grammatica, posture e
aspettative.

Da rituale condiviso e aspirazionale, si @ aperto a una voce piu
critica, consapevole e selettiva.

Il movimento del No-Buy e del Deinfluencing sta ridisegnando il

modo in cui le persone si relazionano ai prodotti skincare e ai
consigli dei creator.

thefml BEAUTY 33



FOOD FOR THOUGHTS

Il racconto del Beauty & Skincare si polarizza: se, da un lato, rimane
forte la dimensione confidenziale e rituale; dall’altro, si fa spazio
una narrazione piu critica, che guarda al consumo con occhi nuovi.

Wishlist da deinfluenzare e video leqgati al project pan, inaugurano
un linquaggio diverso, in cui la scelta non & spinta dall’hype, ma

dalla riflessione.

Il prodotto diventa oggetto di valutazione, non di desiderio
incondizionato.

thefml BEAUTY
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FOOD FOR THOUGHTS

In questo scenario, anche la figura del creator si trasforma: non si
limita piu ad influenzare; orienta e consiglia.

Diventa una quida, si, ma nhon sempre neutrale. Se, da un lato,
accompagna la community verso scelte piu consapevoli; dall’altro,
PUO ancora promuovere consumi eccessivi, soprattutto nei
contenuti sponsorizzati.

thefml BEAUTY 35



FOOD FOR THOUGHTS

Per i brand, questa nuova geografia narrativa rappresenta una
sfida, ma anche un’opportunita.

Non sono piu il centro della scena, ma ne fanno parte: vengono
citati, giudicati, selezionati, senza che siano loro a parlare.

thefml BEAUTY
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FOOD FOR THOUGHTS

Essere presenti oggi non significa urlare piu forte, ma trovare un
posto credibile all’interno di una conversazione culturale.

In fondo, ogqgi non e il prodotto a definire la narrazione, ma ¢ la
narrazione a dare legittimita al prodotto.

thefml BEAUTY
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https://www.linkedin.com/company/thefool/
https://www.instagram.com/the_fool_it/
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Metodologia

Obiettivi
Il presente documento si pone I'obiettivo di leggere, alla luce del movimento No-Buy e
De-Influencing, i principali trend TikTok del settore Beauty & Skincare emersi nel corso

degli ultimi due mesi. Il Documento alterna una visione globale ad alcuni focus sull’ltalia.

Tool di analisi
Exolyt

Timeframe: maggio — giugno 2025

Source: TikTok
Hashtag: #SkinCare #beauty #SkincareRoutine #BeautyTok #skincaretips #BeautyTips #BeautyHacks #kbeauty

#skincareproducts #tiktokbeauty #SkinCareTikTok #BeautyReview #BeautyHack #BeautyRoutine #SkincareHacks
#beautyproducts #skincarereview #beautyhaul #skincaretok #beautytiktok #kskincare #skincarehack
#skincareproduct #skincarehaul #beautyproduct #curadellapelle #deinfluencingskincare #deinfluencingbeauty

#skincaredeinfluencing #beautydeinfluencing

BEAUTY 40
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